
Mario Saba 
 
Born on July 16th, 1981 | Married | 4 children  
Citizenship: French | Swiss Permit: C  
Rue des Près de la Scie 5D, 1920 Martigny, Switzerland 
Mobile : + 41 78 837 30 92 | : m-saba@outlook.com 
 
 
 
 
EXPERIENCE 
 
Professor and Doctoral Supervisor, 02/2022– Present 
BSL – Business School Lausanne 
• Teaching Design Thinking course for MBA students 
• DBA supervisor in the Information Systems field in partnership with Seoul Business 

School, South Korea 
 
Professor, 01/2021 – Present 
American University in Switzerland, Tour de Peilz 
• Teaching Management Information Systems, Complex problem solving, 

Business planning 
 

Professor, 10/2020 – Present 
IFM Business School, Geneva 
• Teaching and Coaching: Management Information Systems, Management of change and 

innovation, Project Management for Bachelor, EMBA and MBA students 
 

 
Founder, 09/2020 – Present   
Higher Hospitality Academy of Switzerland  
• Undertaking applied research in information systems that convert Hospitality 

values into real growth across other industries: 
• Implementing a method for identifying « weak signals » pertaining to human and 

technological information systems. 
• Helping businesses from all industries to grow by adopting Hospitality concepts: 

converting identified « weak signals » into hospitality touchpoints and practices 
leading to competitive advantage. 

 
 
 

Visiting Lecturer, 10/2020 – 03/2021 
Glion Institute of Higher Education, Bulle 
• Teaching and Coaching: Marketing plan implementation capstone project 

– International Event Management specialization, last term of Bachelor 
program 

 
 
 
 
 
 
 
 

mailto:saba.mario@cesarritzcolleges.edu
http://www.higher-hospitality.ch/


Program Manager and Lecturer, 07/2016 – 31/12/2019  
Cesar Ritz Colleges, Brig 
• Creation of a Master of Arts in Entrepreneurship for the Global Hospitality 

and Tourism Industry 
• Managing Master of Arts and Bachelor of Arts programs 
• Creative management of the IT based learning platforms, using new technologies and 

pedagogical tools  
• Teaching and Coaching: Management of Innovation, Digital Marketing, E-commerce and 

Strategic Marketing (Master of Arts program) 
• Creation of short programs and modules  
• Providing a figure head and focus point for the school staff, students and programs in 

terms of Education & academic Leadership, Learning, Teaching and assessment.  
• Conducting annual performance reviews for teachers, providing training for teachers on 

different approaches of learning  
• Applying a comprehensive approach for academic marketing (human centered, 

personalized and rich in useful/catching content): increasing the number of enrolled 
students in a relatively short time 
 
 

University Lecturer, 07/2016 - 31/12/2019 
Washington State University (WSU), USA 
• Delivering courses in Strategic Management and Business Planning, 

Bachelor of Arts program, Carson College of Business – WSU 
• Training, coaching and mentoring teams for the Entrepreneurship competitions at WSU, 

Pullman, USA 
 

University Lecturer, 07/2016 - 31/12/2019 
University of Derby, UK 
• Teaching Management of Innovation, Digital Marketing, E-commerce and Strategic 

Marketing (Master of Arts program) 
• Supervising and Coaching Master of Arts students (business plan, consultancy projects, 

dissertations) 
 

University Lecturer, 09/2013 – 07/2016 
Holy Spirit University of Kaslik (USEK), Lebanon 
• Delivering courses in Project Management and Business Planning 
• Organizing entrepreneurship competitions 
 

Visiting Professor, 06/2014 – 07/2014 
Montpellier Business School, Montpellier, France 
• Delivering a course in Management Information Systems for master’s students 
 

Research Associate in information systems, 2009 to Present 
University of Montpellier, MRM Laboratory, Montpellier, France   
• Designing research that tackles Information Technology 

implementation projects, Digital Transformation and Organizational Performance. 
Performing action-research experiments, publishing research papers/chapters in 
international and national conferences/journals. 

 
 
 
 
 



Project Manager in Information Systems, 11/2008 – 12/2011 
Coop de France - Languedoc-Roussillon, Montpellier, France 
• Management and conceptualization: Designed and implemented an online 

decision-making tool for the strategic management of the wine cooperative 
enterprises network of the Languedoc-Roussillon region (350 entities) 

• Development: six federations representing the majority of the French regions have adopted 
the tool (more than 1000 entities). 

• Cooperation: Inducing initiatives with governmental and private institutions in France and 
Europe 

• Valorization: obtained an accreditation for achieving a project that induces positive change 
through digital transformation 

• Collective actions: Train the trainers, conference and workshop management for a network 
of directors in the wine business field 

 
 
University Lecturer, 09/2009 – 06/2011 
University of Montpellier, University Institute of Technology, France 
• Delivering courses in management for undergraduate students 
 
 
Cost Controller, 07/2006 – 09/2008 
Warwick Hotels, Paris, France 
• Managing food and beverage cost control operations of two luxury hotels in 

Paris 

 
 
EDUCATION 
 
• Post Graduate Certificate in Higher Education, 2018 

University of Derby, UK 
 
• Ph.D. in Management Science, information systems, 2011 

University of Montpellier, France 
 
• Master’s degree in Marketing, 2005 

University of Montpellier, France 
 
• Master’s degree in international hospitality and tourism Management, 2004 

University of Perpignan - Vatel School of Hospitality Management, France 
 
• Bachelor’s degree in Transports, Leisure and Tourism Management, 2003 

University of Perpignan - Vatel School of Hospitality Management, France 
 

 
 
 
 
 
 
 
 
 
 
 
 



ADVISORY SERVICES | APPLIED RESEARCH | CONFERENCE 
MANAGEMENT 
 
Advisory services through Applied Research  
 
Designing strategies and implementing practices that induce innovation and foster competitive 
advantage (multisectoral) 
 

o Decision making: Food & Beverage industry / Wine industry - Coop de France LR 
o Digital tools implementation for Territory development: ANRT (National Association 

Research Technology) / University of Montpellier 
o Service Quality Design & visitor’s experience: Louvre Museum Paris. 
o Education – Coaching - Training: New programs and modules creation for 

professionals in different fields – Swiss Education Group (SEG) 
o Defense & Security: frames & perspectives of development – Committee of the flame 

under the Arc de Triomphe, Paris  
o Other: 16 identified sectors 

 
 
 
Conference Chair 
 
The International Research Conferences (IRC), César Ritz Colleges, Brig, Switzerland – Three 
consecutive years: IRC 2017, IRC 2018, IRC 2019 
 
Track Chair 
 
Track subject: “ICT for a competitive Hospitality and Tourism Industry”. ICTO2018,                  
4th International Conference (Information and Communication Technologies in Organizations 
and Society); Information and Communication Technologies for an inclusive world, University 
Paris Nanterre, March 22 - 23, 2018. 
 
Track subject: “ICT and Hospitality and Tourism”. MCIS2017, 11th Mediterranean Conference 
on Information Systems, Genova - Italy, 4-5 September 2017. 
 
 
 
LANGUAGES, EDUCATIONAL PLATFORMS AND COMPUTER SKILLS 
 

• French & English:  Full proficiency | Arabic - Lebanese: Mother tongue | Italian: Limited 
working proficiency | German: A2 Level 
 

• Full Mastery of Microsoft education platforms and tools (Teams, SharePoint, Forms, 
etc., , & Google Classroom) 

 
• Pack Office (Microsoft); SPSS; Moodle; Blackboard. 

 

 
 
 
 
 
 



OTHER SKILLS AND HOBBIES 
 
Music: Zitherist (Zither is an instrument with 83 strings) 
Sports: Soaring (heavy aircraft), Running, Mountain walking 
 
 
PUBLICATION LIST 
 
 
Peer-reviewed articles 
 

 
 
Accepted for publication with minor to mid-level change / In process: Saba Mario., Fosso 
Wamba Samuel., Bou Saba Peter., Harfouch Antoine.,(2021) “Digital transformation in SMEs: a 
bibliometric analysis and future research directions.” Submitted in March 2021 to the French 
Journal of Management Information Systems (SIM) 
 
 
Mario Saba., Antoine Harfouche., Bernard Quinio, Peter Saba. (2022),  The Recursive Theory 
of Knowledge Augmentation: Integrating human intuition and knowledge in Artificial Intelligence 
to augment organizational knowledge. Information Systems Frontiers  
https://doi.org/10.1007/s10796-022-10352-8 
 
 

Mario Saba, Peter Bou Saba, Antoine Harfouche, (2018) "Hidden facets of IT projects are 
revealed only after deployment: The case of French agricultural cooperatives", Information 
Technology & People, Vol. 31 Issue: 1, pp.239-255, https://doi.org/10.1108/ITP-06-2016-0144 
 
 

Peter Bou Saba., Mario Saba., André Azouri. (2016), « Competitive Innovation Matrix: a 
framework for open innovation ». EuroMed Journal of Management, vol 1, n°2, pp. 149-162 
https://doi.org/10.1504/EMJM.2016.078849 
 
 

Mario Saba., Damien Bruté De Remur., Sylvie Gerbaix. (2014), « ICT implementation. Going 
beyond expectations ? An essay of interpretation through competitive intelligence ». The 
International Strategic Management Review, vol 2, n°1, pp.46-55 
https://doi.org/10.1016/j.ism.2013.11.001 
 
 
Book chapters 
 
Antoine Harfouche., Jamil Arida ., Mary Anne El Rassi., Peter Bou Saba., Mario Saba. (2020), 
« Success and Failure of the Institutionalization of IS Dispositives Within Organizations: The 
Effect of External Pressures and the Role of Actors ». In ICT for an Inclusive World. Springer 
series, Lecture Notes in Information Systems and Organisation, vol 35, pp. 439-452 
https://doi.org/10.1007/978-3-030-34269-2_30 
 
 

Mario Saba., Peter Bou Saba., Antoine Harfouche. (2019), « Identifying disguised objectives 
of IT deployment through action research », In ICT for a better life and a better world. The 
impact of information and communication technologies on organizations and society. Springer 
series: Lecture Notes in Information Systems and Organisation. (LNISO), vol 30, pp. 69-82, 
https://doi.org/10.1007/978-3-030-10737-6_5 
 
 

https://doi.org/10.1007/s10796-022-10352-8
https://doi.org/10.1108/ITP-06-2016-0144
https://doi.org/10.1504/EMJM.2016.078849
https://doi.org/10.1016/j.ism.2013.11.001
https://doi.org/10.1007/978-3-030-34269-2_30
https://doi.org/10.1007/978-3-030-10737-6_5


Mario Saba., Sylvie Gerbaix. (2013), « Théorie de l'acteur-réseau, intelligence collective et 
coopératives agricoles ». Management des Technologies Organisationnelles, n°3, Collection 
Économie et gestion, Presse des Mines, pp.163-174 
 
 

Peer-reviewed conference papers 
 
Mario Saba., Antoine Harfouche., Peter Bou Saba. (2019), « Which Artificial Intelligence to 
which Organiztional Decision ». The Impact of Artificial Intelligence on Business and Society. 
Information and Communication Technologies in Organizations and Society (ICTO), EDHEC 
Business School, October 24-25, Lille 
 
 
Mario Saba., Peter Bou Saba. (2017), « There must be a reason why many of them are 
rejecting the IT tool ». Information and Communication Technologies in Organizations and 
Society (ICTO), March 16-17, Paris 
 
 
Mario Saba., Peter Bou Saba. (2016), "For Every bad there is a good. IT deployment through 
action research". 1st conference of the Lebanese Association for Information Systems (LCIS), 
June 2- 4, Beirut, Lebanon – Prix du meilleur papier 
Mario Saba., Sylvie Gerbaix. (2013), « Modèle d’acceptation des Technologies (TAM) et projet 
de création d’une plateforme informationnelle interactive pour un réseau de coopératives 
agricoles ». 18th conference of the French Association of Information and Management, Mai 
22-24, Lyon, France 
 
 
Mario Saba., Zouhour Ben Hamadi., Philippe Chapellier. (2013), « Budgetary innovations in 
SMEs and profile of manager ». 36th annual congress of the European Accounting Association 
(EAA), Paris-Dauphine university, Mai 6-8, Paris, France 
 
 
Mario Saba., Sylvie Gerbaix Sylvie. (2012), « Création et implantation d’un réseau numérique 
d’intelligence collective pour un réseau de coopératives agricoles. Un essai d’observation et 
d’interprétation par l’approche Acteur-réseau ». Workshop MTO’2012, Management des 
technologies organisationnelles. 4th edition, October 4 - 5 octobre, école des Mines, Alès, 
France 
 
 
Mario Saba., Louis -Antoine Saïsset., Jean Pierre Couderc (2011), « Cooperative 
Performance Measurement Proposal (a test with the cooperfic© tool for wine cooperatives in 
Languedoc- Roussillon) ». 6th AWBR International Conference, June 9-10,                          
Bordeaux Management School, France 
 


	EXPERIENCE
	BSL – Business School Lausanne
	American University in Switzerland, Tour de Peilz
	IFM Business School, Geneva
	Glion Institute of Higher Education, Bulle
	Washington State University (WSU), USA
	University of Derby, UK
	Holy Spirit University of Kaslik (USEK), Lebanon
	Montpellier Business School, Montpellier, France
	University of Montpellier, MRM Laboratory, Montpellier, France
	University of Montpellier, University Institute of Technology, France
	Cost Controller, 07/2006 – 09/2008
	Warwick Hotels, Paris, France

	EDUCATION
	ADVISORY SERVICES | APPLIED RESEARCH | CONFERENCE MANAGEMENT
	Advisory services through Applied Research
	Conference Chair

	LANGUAGES, EDUCATIONAL PLATFORMS AND COMPUTER SKILLS
	OTHER SKILLS AND HOBBIES
	PUBLICATION LIST
	Peer-reviewed articles
	Accepted for publication with minor to mid-level change / In process: Saba Mario., Fosso Wamba Samuel., Bou Saba Peter., Harfouch Antoine.,(2021) “Digital transformation in SMEs: a bibliometric analysis and future research directions.” Submitted in Ma...
	Mario Saba., Antoine Harfouche., Bernard Quinio, Peter Saba. (2022),  The Recursive Theory of Knowledge Augmentation: Integrating human intuition and knowledge in Artificial Intelligence to augment organizational knowledge. Information Systems Frontiers
	https://doi.org/10.1007/s10796-022-10352-8
	Mario Saba, Peter Bou Saba, Antoine Harfouche, (2018) "Hidden facets of IT projects are revealed only after deployment: The case of French agricultural cooperatives", Information Technology & People, Vol. 31 Issue: 1, pp.239-255, https://doi.org/10.11...
	Peter Bou Saba., Mario Saba., André Azouri. (2016), « Competitive Innovation Matrix: a framework for open innovation ». EuroMed Journal of Management, vol 1, n 2, pp. 149-162
	Mario Saba., Damien Bruté De Remur., Sylvie Gerbaix. (2014), « ICT implementation. Going beyond expectations ? An essay of interpretation through competitive intelligence ». The International Strategic Management Review, vol 2, n 1, pp.46-55 https://d...
	Book chapters
	Peer-reviewed conference papers


